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ABSTRACT: 

In current business scenario environmental issues 

plays an vital role in business. In most of the 

countries government is concerned about the 

environmental problems. In today’s business 

environmentally consistent development has 

become a key issue. Thus Green marketing is one 

of the strategies to a firm to adopt in the business. 

Green marketing refers to the process of selling 

products /services based on their environmental 

benefits. Such a product / services should be eco-

friendly in itself or produced in an eco-friendly 

way. Environmental problems, one of the reason 

why the green marketing emerged. The 

fundamental objective of the study is to study the 

awareness of students with respect to green 

marketing and to identify the important factors 

about the effect of Green marketing with 150 

respondents who are studying in Mangalore 

University. Major findings reveals that The 

student’s awareness about Green product is 

average and are aware about the usage of Green 

product and they usually buy it and mainly they 

have given their preference to save the 

environment.  

Key words: Green marketing, environmental 

awareness, Eco-friendly, environmental 

protection, Green product. 

INTRODUCTION: 

Green marketing is the marketing of 

environmentally friendly products and services. It 

is becoming more popular as more people become 

concerned with environmental issues and decide 

that they want to spend their money in a way that 

is kinder to the planet. 

Green marketing can involve a number of different 

things, such as creating an eco-friendly product, 

using eco-friendly packaging, adopting sustainable 

business practices, or focusing marketing efforts 

on messages that communicate a product’s green 

benefits. 

This type of marketing can be more expensive, but 

it can also be profitable due to the increasing 

demand.When we take a look towards consumers, 

we find that their needs, wants, demands, taste and 

preferences are also changing due to several 

reasons such as increasing consumer household 

income, change in life style and increasing 

consumer awareness etc.Among these changes 

market also need to adopt some changes for its 

survival and for that there is a need of new product 

development concept, product redesign, process 

design, changes in marketing policies etc. so, the 

business organization produce the product which 

can fulfill the consumer needs and which do not 

create any harm to the environment. 

The significant reason behind this change is 

increasing pressure on human’s planet inform of 

various pollutions and certain other issues caused 

by these Impurity. Therefore consumer, 

Government and business organizations are taking 

this issue seriously around the world. Wherein 

increasing consumer awareness towards 

environment change their consumption and buying 

pattern of products. On the other hand business 

organizations are also finding fruitful results in 

adopting green practices in their business 

operations. Among all these development certain 

concepts are coming in the field of management 

such as green marketing, green supply chain 

management, reverse logistics, waste management 

etc. which not only fulfills the needs of the 

consumers but also give assurance about the green 

and clean environment. Every individual want to 
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keep the environment green and clean because they 

are aware about the consequences, and due to that 

they seek green products in the market many times. 

In recent scenario it has been seen that the 

consumer behavior is taking a shift towards the 

eco-friendly product which is also called green 

product. 

LITERATURE REVIEW: 

1. DR. M.A.PARVEEN BANU and 

C.MEENA (2019): This research paper 

named A study on awareness of green 

marketing in Tiruchirapalli District focused 

on analysing the awareness level of 

respondents towards green products. The 

research done was primary research by taking 

100 responses in Tiruchirappalli town. From 

the research it is found that most of the 

people who are aware are female, age group 

of 26-45 and most of them are married.  

2. Dr.G.Nedumaran and M.Manida (2018): 

Green Marketing on Customer Behaviour 

Towards Usage of Green Products. This 

research has been done To know the concept 

of green marketing ans To assess the 

awareness of consumers regarding green 

products.by the research he had found that 

Green advertising is extremely fundamental 

for the manageability of an association 

nowadays. As is uncovered from the writing 

audit there is a great deal of hole in inquires 

about on this subject. 

3. Sujith T S (2015): Awarness of Green 

Marketing and Its Influence on Buying 

Behaviour of consumers in Kerala. This 

research conducted To study the consumers’ 

awareness and attitude towards eco-friendly 

products. Analytical research methodology is 

used for the study and found out people have 

awareness about the eco-friendly products 

and they show a positive attitude towards 

green marketing and green products. 

4. Dr. Shruti P Maheshwari (2014): 

Awareness of Green Marketing and It’s 

influence on buying behaviour of Consumers: 

Special reference to Madhya Pradesh, India. 

Mainly focused on analysing Consumer 

beliefs and attitudes on green products by 

collecting both secondary and primary data 

and using Means, Coefficient of Variation 

and Respondents reacted positively about 

buying brands which are less damaging to 

environment (80 per cent). 

5. Bhatia, Mayank jain, Amit (2013): Green 

Marketing: A Study of Consumer Perception 

and Preferences in India In this paper the 

author focused on investigating the level of 

awareness of Indian consumers about green 

products and practices by 106 valid responses 

for the questionnaire were received. After the 

pretest, the sample elements were selected as 

per convenience. This Research denoted that 

Consumers’ level of awareness about green 

products found to be high but at the same 

time consumers are not aware about green 

initiatives undertaken by various government 

and non-government agencies. 

6. Ms. Anuradha Gaikwad and Ms. Deepa 

Ingavale (2011): A Study of Awareness for 

Green Marketing. The main objective of this 

paper is to study the awareness of consumers 

with respect to green marketing and To find 

the willingness of the consumers to pay more 

for green products.Both primary data and 

secondary data has been used for the research 

paper It has been observed that Overall 60% 

of the people are aware of the concept of 

‘Green Marketing’. Therefore the hypothesis 

stated is proved with the use of SPSS 

software. 

Why the Green marketing emerged? 

The concept of green marketing got its attention 

during 1970’s but it was in late 1980’s that idea of 

green marketing emerged. The main intension of 

this concept is to save the environment. Nowadays 

our planet is facing so many issues like pollution, 

climate change, loss of biodiversity, ozone layer 

depletion, ocean acidification etc.., to overcome 

from these problems the concept of Green 

marketing emerged. 

OBJECTIVE OF THE STUDY: 

The fundamental objective of the study is to study 

the awareness of students with respect to green 

marketing. 

Other Specific Objectives: 

http://jespublication.com/


www.jespublication.com Page No:38 

Vol 11, Issue 7,July/ 2020 ISSN 

NO: 0377-9254                                  

  

 

 

   
 

 

1. To find the willingness of the consumers 

to pay more for green products. 

2. To analysis relationships between 

education and income with awareness of 

green products. 

3. To save the environment. 

METHODOLOGY: 

The study is descriptive and diagnostic in nature. 

The study is based on primary data and secondary 

data. The primary data is collected through 

questionnaires from the students of Mangalore 

University and the secondary data is collected from 

the internet sources. 

SOCIAL RESPONSIBILITY: 

Many companies have started realizing that they 

must behave in an environment friendly fashion. 

They believe both in achieving environmental 

objectives as well as profit related objectives 

respecting the principle of Extended Producer 

Responsibility (EPR). 

DATA ANALYSIS: 

Table no.1: Showing the demographic profile of the respondents: 

  Number of student 

responded 

Percentage 

Gender Male 58 38.7% 

 Female 92 61.3% 

 Total 150  

Area of study PUC 10 6.7% 

 Under graduate 14 9.3% 

 Post graduate 122 81% 

 Graduate 4 2.7% 

 Total 150  

Family income Less than 10000 18 12% 

 10001-25000 74 49.3% 

 25001-50000 30 20% 

 50001-75000 6 4% 

 75001-100000 10 6.7% 

 Above 100000 12 8% 

 Total 150  

(Source: field survey) 

This table clears the demographical details of the 

total respondent. This analysis is made on the 

response of the 150 students. Here the male 

respondent is 58 and female respondent is 92. 

Based on area of study majority of the students 

belongs to post graduation. The majority of the 

respondent’s monthly income level is 10000 to 

25000. 

Table no.2: Level of awareness about Green product 

Reason No of respondents Percentage 

Very low 2 1.3% 

Low 6 4% 

Average 108 72% 

High 32 21.3% 

Very high 2 1.3% 

(Source: field survey) 

Analysis: As per the responses collected the student’s awareness about Green product is average that is 72%. 

Only 1.3% are Very high level, 21.3% at High level, 4% low and 1.3% very low. 
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Table no 3: Motivation to use Green Products 

Reasons Weights Rank 

Concern for health 3.067 2 

Concern for status 2.733 4 

Concern for environment 3.093 1 

To use better quality product 2.91 3 

(Source: field survey) 

Analysis: The above table shows that most of the students are buying green product and they have ranked as 

per their preferences 

  

Table no.4: Preference of location to buy Green Product 

 

(Source: field survey) 

Analysis: As per the table the students have given more preference to buy the product from the local shops, 

second for the retail malls and they gave less preference to internet. 

Table no.5: Purchasing of Green Products 

Reason No of students Percentage 

Not at all 4 2.7% 

Sometimes 92 61.3% 

Often 16 10.7% 

Always 38 25.3% 

(Source: field survey) 

Analysis: From the above table we came to know that most of the student’s that is up to 61.3% of the student’s 

would repeat to purchase the Green product sometimes, 10.7% often, 25.3% always and Only 2.7% of the 

students are not willing to purchase the Green product. 

Table no.6: Satisfaction level towards Green Products 

Reason No of students Percentage 

Very much dissatisfied 6 4% 

Dissatisfied 2 1.3% 

Satisfied 130 86.7% 

Very much satisfied 12 8% 

(Source: field survey) 

Analysis: The above table clearly gives us the level of satisfaction among the students. Here, 8% very much 

satisfied, 86.7% are satisfied, 1.3% of students are dissatisfied and 4% students are very much dissatisfied. 

 

 Location Weights Ranks 

Retail malls 4.833 2 

Local shops 5.173 1 

Internet 4.56 6 

Tele shopping 4.707 5 

Specialization shops /units 4.82 3 

Factory outlet 4.74 4 
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Table no.7: Concern about protection of environment 

Reason No of students Percentage 

Strongly disagree 4 2.7% 

Somewhat disagree 8 5.3% 

Neutral 42 28% 

Somewhat agree 52 34.7% 

Agree 44 29.3% 

(Source: field survey) 

Analysis: Here out of 100%, 34.7% of the consumers are somewhat agreed about the protection of environment 

and 29.3% of the consumers are agreed, 28% are in neutral and 5.3% somewhat disagreed and 2.7% totally 

disagreed for this concept of Green marketing according to the respondents. 

Table no.8: Purchasing mentality of the students 

Reason No of students Percentage 

Definitely not buy 4 2.7% 

Probably not buy 4 2.7% 

Not sure 42 28% 

Probably buy 48 32% 

Definitely 52 34.7% 

(Source: field survey) 

Analysis: From the above table it is clear that 34.7% of students definitely purchases green products according 

to their mentality, 32% probably buys, 28% are not sure, 2.7% probably not buy and the remaining 2.7% of the 

students definitely wont purchase. 

Table no.9: Awareness of people about the concept 

Reason No of students Percentage 

Yes 36 24.7% 

Somewhat 58 39.7% 

Not completely 52 35.6% 

No 4 2.67% 

(Source: field survey) 

Analysis: As per the analysis 39.7% of the students are somewhat aware about concept of green marketing, 

35.6% students are not completely aware, 24.7% are completely aware and 2.67% of the students are not at all 

aware about the concept. 

Table no.10: Recently used green products by the students. 

Reason No of students Percentage 

Yes 44 29.3% 

No 106 70.7% 

(Source: field survey) 

From the above table most of the students have not 

brought any Green product and the users of the 

green product is only 29.3% and rest of 70.7% of 

them are not bought any green products 

Green product used by the students. 

 Patanjali 

 Purity green 

 Fabric bag 

 Reusable bag 

 Wool foot ware 

 Cloth banners 
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 Coffee cup 

 Recycled book 

 Soap 

From the above information some of the students 

have brought the Green product and they have 

mentioned the eco-friendly products name that 

they have bought.  

Table no.11: Green marketing is in headlines nowadays because… 

Reason No of students Percentage 

Consumers are being aware of 

green product 

66 44% 

Company increasing competitive 

edge 

20 13.3% 

Companies attempt to address 

societies new concern 

64 42.7% 

(Source: field survey)  

Analysis: From the above table and chart the level of Green product important in present day is analyzed: 

FINDINGS: 

 Based on area of study majority of the 

students belongs to post graduation. The 

majority of the respondent’s monthly income 

level is 10000 to 25000. 

 The student’s awareness about Green product 

is average and are aware about the usage of 

Green product and they usually buy it. 

 Most of the students are aware of the green 

product and their knowledge about this 

concept is acceptable. 

 The majority of students have given their 

preference to save the environment.  

 students have given more preference to buy 

the product from the local shops, second for 

the retail malls and they gave less preference 

to internet. 

 Only 33.33% of the student are willing to buy 

the Green product regularly when they 

needed and there are only. 

 Most of the students are satisfied with the 

Green products and only few are not satisfied 

with the products. 

 From the above information usually students 

will buy the following Green products: 

 Patanjali 

 Purity green 

 Fabric bag 

 Reusable bag 

 Wool foot ware 

 Cloth banners 

 Coffee cup 

 Recycled book 

 Soap 

 

 44% of the consumer are being aware of 

Green product and their level of knowledge 

about the product is in high level 

 

 These concept of Green marketing is very 

useful for companies for increasing their 

competitive edge in the market that is up to 

13.3% 

 

 The companies attempt to address societies 

new concern is valued for 42.7% 

 IMPORTANCE OF STUDY: 

 Level of the student awareness on green 

marketing is analyzed 

 The importance of green product has been 

known 

 To know how to overcome from these 

problem 

 This survey highly focused on students 

LIMITATION OF STUDY: 

 

 This study is mainly based on student’s 

perception about the green marketing. 

 The area covered under this research is 

limited. 

 Out of 100% only 21.3% of the students 

are highly aware on this concept and we 
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could not reach the level of outcome 

which we had expected. 

 Most of the people still not aware of the 

concept of green marketing completely. 

SUGGESTION: 

 Companies which are producing green 

product should adopt effective Advertising 

strategy. 

 Awareness program can be conducted to 

students by green product companies. 

 Producing green product in larger quantities 

by the company and inducing Students to 

promote and buy them. 

 Companies must follow the statement given 

by them in respect of producing green product 

and making them available as and when 

required. 

CONCLUSION: 

Key findings of the study reflect that the student’s 

knowledge and awareness about the green product 

is average and some of the students have high 

concern for environmental protection and have 

strong belief that green marketing can definitely be 

used as a tool for reducing environmental issues. 

Green marketing should not be considered as just 

one more approach to marketing, instead should be 

pursued with greater vigor as it has societal and 

environmental dimensions. With this view students 

are now aware with the fact that without adopting 

green products they cannot protect the 

environment. 

 From this research we came to know that the 

factors like green product price,availability of 

green product in the markets and brand image 

could influence university students to buy green 

products, student’s environmental responsibility 

could impact their consumption behavior if they 

aware of the benefit of the consumption of green 

products and if the green product has a reasonable 

price and available everywhere. 

In present days, some companies are initiating and 

implementing these practices as a part of their 

corporate social responsibility. 

Finally, we conclude that the relationship between 

student’s awareness and green products 

consumption is positive, which means that in 

future days there may be increase in use of green 

product and it leads to environment sustainable 

development. 
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